EXPORT PROMOTION BUREAU §

K

Bangladesh

F2-31,0%.0000.003 k. 68.5¢- 2\9 &) SIS ob-53-305s &g

Rrawe Rt e wediee tfiey @ wexazes v Template sar wif¥e emst

Rt s wHE R @, IR S9m JEE SresT NS w7y Tor By sl {ome agfos
WIEEIeT (T SRR spfelmm s smeR Anfehnm sfiste g3z #ef#® s Template
SAAICIE) (e AT ke TR O MO St 2

bz

( CTRI3 E AT )
AfGrEs(Afrgee)
et @ AT f{stet

IEVERH
osl wfefe A=), ey smarey, A Aoy, o1t AR AT AP ST® 39 [T
TSN Y AN & S T L

oxl  wH TS, I TR IR, GIet
ool  FJTAR TfEE @ A T FAIS T TS |

SR (R SRR T o8

osl bR NIMAF GTY AfSR, Iifey T eiters, ALATH ABIH, oIt AfBI AR AT S=91S7 &7 |
ol BT SR § ©I1%A R, I SHIF P, 6171 ©IZH GHENIA NI Y G946 &7 |
ool  f3a § werifastes-s, 391l Caem J50a1, Gt TeHifasiee TRMeas s oReifoR oy

3
<-4
&

A2
“omotio®



g :"A““vﬂk >

e o GO o

Trade Fair Intelligence Report #9431 Template

Contents :

01. Summary:

02. Trade Fair Specifications:

a. Relative Importance.
b. Number of exhibitors.
: Main countries represented.
3 New Trends Observed:
a. Product and packaging trends.
b. Promotion trends.
c. Price trends
4. Observations Main Competitors:
a Product offer and presentation.
b. Promotional efforts.
0. Prices.

d. Visitor traffic.

S. New Entrants:
a. What do they offer?
b. How do they promote themselves?

C. Are they a threat for the exporters of Bangladesh?

6. Buyers Opinions:
a. Market Developments.
b. Product trends.
e Opportunities.
d. Price developments.
e Buyer preferences and specifications.
f. Opinion about Bangladesh’s offer and suppliers.
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