Bangladesh'’s
exports to

US may rise
amid Trump’s
tarifts: WTO

STAR BUSINESS REPORT

Bangladesh is among
several Least Developed
. Countries (LDCs) poised to
benefit from shifting trade
patterns in the United
States, according te a new
report by the World Trade
Organization (WTO).

In its April edition of
Global Trade Outlook and
Statistics, published earlier
this week, the WTO said
exports from countries like
Bangladesh, Cambodia and
Lesotho could rise as they
supply products in sectors
where the US currently
relies heavily on imports
from China - including
clothing, textiles and
elecironic equipment.

The WTO’s analysis,
based on trade simulations,
suggests that these nations
could stand to gain as

demand shifts towards
their goods.
However, ongoing

trade policy uncertainty,
particularly in  relation
to the United States, may
still drag on growth. The
simulations project a small
decline in the real gross
domestic product of LDCs
despite the potential uptick
in exports. .

On April 2, US President
Donald Trump imposed
tariffis on goods from
dozens of  countries
entering the American
market. The move clouded
the global trade outlook.

" On April 9, the Trump
administration announced
a 90-day pause on the new
tariff except for China.

Under the new rates,
Bangladesh’s products will
face a new 37 percent duty
in the US alongside the
previous 16 percent.

The WTO said that
global trade prospects have
worsened significantly
amid rising tariffs and
policy volatility. )
_Taking into account trade measures
in place as of 14 April, including the
current suspension of “reciprocal
tariffs” by the US. the WTO expects
the volume of world merchandise
trade to shrink by 0.2 percent in 2025.

B R e = c o L RS el s PR

The Daily Star

18 APR 2025

and electrical goods. This shift,
the WTO said, may open up fresh
opportunities for other exporters.

“This could open the door for
some Least Developed Countries
(LDCs) to increase their exports to the
US market.” the report nated.
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On April 2, US President
Donald Trump imposed

tariffs on goods frqm
dozens of countries
entering the - American

market. The move clouded
the global trade outlook.

On April 9, the Trump
administration announced
a 90-day pause on the new
tariff except for China.

Under the new rates,
Bangladesh'’s products will
face a new 37 percent duty
in the US alongside the
previous 16 percent.

The WTO said that
global trade prospects have
worsened significantly
amid rising tariffs and
policy volatility.

Taking into account trade measures
in place as of 14 April, including the
current suspension of “reciprocal
tariffs” by the US, the WTO expects
the volume of world merchandise
trade to shrink by 0.2 percent in 2025.
A modest recovery of 2.5 percent is
forecast for 2026.

“The new estimatefor2025isnearly
three percentage points lower than
it would have been without recent
policy shifts,” the WTO said. “It marks
a significant reversal from the start
of the year, when WTO economists
expected to see continued trade

expansion supported by improving .

macroeconomic conditions.”

Risks to the forecast include the
possible implementation of the
suspended reciprocal tariffs, along
with a broader ripple effect of trade
policy uncertainty beyond the US’s
direct trading partners.

If enacted, reciprocal tariffs could
shave an additional 0.6 percentage
points off global trade growth in
2025. Widespread uncertainty over
trade policy would cost a further
0.8 percentage points; resulting in
a combined 1.5 percent decline in
global merchandise trade volume.

US imports from China are
expected to tumble across key
sectors, such as textiles, garments
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the WTO said, may open up fresh
opportunities for other exporters.

“This could open the door for
some Least Developed Countries
(LDCs) to increase their exports to the
US market,” the report noted.
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“One Pharma plans
to export drugs
to Algeria

STAR BUSINESS REPORT
One Pharma Ltd, a Bangladeshi company which
already exports medicine for illnesses associated
with cancer to neighbouring Myanmar and
Afghanistan, is now planning to grab a slice of the
growing market in Algeria.

Exporting drugs to a highly controlled
market like Algeria requires overcoming several
challenges, Chief Technical Officer Ishtiaqg Ahmad
told journalists invited on a visit to its factory in
Bogura.

The company is going to embark on the process
of getting approvals from the authorities concerned,
and its managing director has already met Algerian
Ambassador to Bangladesh Abdelouahab Saidani,
he said.

“We produce different therapeutic classes of
medicines, including biosimilar and anticancer
drugs,” he added.

The products, numbering around 130, include
those used to treat cardiovascular disease,
antibiotics, antidepressants, antiulcerants,

vitamins and minerals, cough and cold remedies,
antihistamines, and antifungals.

Regarding the potential of the company,
which was established in 2015, he said it produces
seven anticancer drugs, of which those for lung
cancer and breast cancer are already available in
Bangladesh.

Exporting drugs to a highly |
controlled market like Algeria |
requires overcoming several
challenges, says Chief Technical
Officer Ishtiag Ahmad

In 2024, the company generated revenues of
around Tk 200 crore. Its exports to Afghanistan
amount to $2 million and to Myanmar $50,000.

Drugs used to treat cancer and those related to
biotechnology sell the most, for which the company
is focusing on these types of products, he said.

Nazmun Naher, chairman of One Pharma, was
present.
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‘Govt halts rice imports from
India via Benapole port

TRADE - BﬁNGLADES_H

TBS REPORT

Theinterim sovernment has suspend-
ed rice' imports from India through
the Benapole Lang Port, effective
from Tuesday, following a directive
issued by the Ministry of Food,

“Rice import through Benapole
Port from India will remain closed
until further notice,” confirmed
Shamim Hossain, Director (Traffic)
at Benapole Port, in 3 statement to

e Busme'ss.Standa:d. yesterday.

This move comes affer 3 five-
month impert initiative aimed at sta-
bilising domestic rice prices. On 17
November 2024, the government had
Permitted g3 importers ‘to bring in
tice from the neighbouring country,

The authorisation allowed for
the import of 273,000 tonnes of par-

boiled rice and 119,000 tonnes of raw
rice. However, the original deadline
of 22 December was subsequenﬁy
extended four times, with the final
phase concluding on 15 April, 2025,

. According to Benapole Customs
Commissioner Md Kamruzzaman,
a total of 21,360 tonnes of rice were
brought in through the port during
this period. The imported rice, re.
leased duty-free, included coarse
Tice priced at $390-$400 per tonne
and fine rice at $450-8470 per tonne.

Despite the initiative, import
volumes fell short of €xpectations,
brompting the government to with-
hold further extensions. This deci-
sion has sparked concern among
importers, many of whom now face
botential losses, “I st have 1,000
tonnes of rice waiting to enter the
country on the other side,” said
Alauddin, a local importer,
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RMG exports:
Traditional markets
drive 10.84% YoY
rise in Jul-Mar

RMG - BANGLADESH

JASIM UDDIN

Bangladesh’s readymade garment
(RMG) exports posted a robust
10.84% year-on-year growth dur-
ing the July-March period of the
fiscal 2024-25, reaching $30.25 bil-
lion, according to the Export Pro-
motion Bureau (EPB).

This impressive performance
was largely fuelled by strong de-
mand in traditional markets, par-
ticularly the European Union, the
United States, the United Kingdom,
and Canada, which continue to an-
chor the country’s export engine.

The EU alone accounted for
49.82% of total RMG exports during
the period, with shipments worth
$15.07 billion - an 11.31% increase
from the same period last year, ac-
cording to the latest data available
on the EPB website early yesterday.

The US, which is Bangladesh’s
second-largest apparel market,
registered even higher growth at
17.23%, with exports totalling $5.74
billion.

Exports to the UK and Canada
stood at $3.36 billion and $963.85
million, respectively, with Canada
posting a growth of 15.66% and the

* RMG exports reach i
$30.25b

+ EU alone accounts
for 49.82% of total
exports

« USregisters 17.23%
growth

* Exports to non-
traditional markets
also up 6.66%

UK seeing a modest 4.14% rise.
“This growth reflects the resil-
ience of our industry, especially in
traditional markets,” said Faruque
Hassan, former president . of the
Bangladesh Garment Manufacturers
and Exporters Association (BGMEA).
“Our factories are investing in
innovation, sustainability, and ef-
ficiency, which is giving buyers
the confidence to increase their
orders. We are also benefiting from
global sourcing shifts, especially as
brands look to diversify away from
China,” he said.
The performance in key EU markets
further illustrates Bangladesh’s com-
petitiveness. Germany imported $3.80
billion worth of RMG goods,. followed
by Spain at $2.65 hillion, France at
$1.65 billion, the Netherlands at $1.61
billion, and Poland at $1.26 billion.
Growth rates in countries such as the
Netherlands (23.15%), Sweden (19.96%),
Denmark (12.80%), and France (10.75%)
reflect an encouraging upward trend,
particularly in environmentally and so-
dally conscious markets.
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ience of our industry, especially in
traditional markets,” said Faruque
Hassan, former president of the
Bangladesh Garment Manufacturers
and Exporters Association (BGMEA).
“Our factories -are investing in
innovation, sustainahility, and ef-
ficiency, which is giving buyers
the confidence to increase their
orders. We are also benefiting from
global sourcing shifts, especially as
brands look to diversify away from
China,” he said.

The performance in key EU markets
further illustrates Bangladesh’s com-
petitiveness. Germany imported $3.80
hillion worth of RMG goods, followed
by Spain at $2.65 billion, France at
$1.65 billion, the Netherlands at $1.61
billion, and Poland at $1.26 billion.

Growth rates in countries such as the
Netherlands (23.15%), Sweden (19.96%),
Denmark (12.80%), and France (10.75%b)
reflect an encouraging upward trend,
particularly in environmentally and so-
cially conscious markets.

Although traditional markets remain
dominant, Bangladesh’s RMG sector also
witnessed a 6.66% year-on-year rise in
exports to non-traditional markets, total-
ling $5.12 billion — 16.93% of total exports
—during the first nine months of FY2s,

Among these, Japan, Australia,
and India stood out, with exports val-
ued at $960.45 million, $653.64 mil-
lion, and $535.15 million, respectively.
Mexico and Turkey also showed re-
markable performances, with growth
rates of 23.44% and 32.54%, reflect-
ing Bangladesh’s ;growing footprint’
in Latin America and Eurasia.
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Economists urge FTA talks with
US to safeguard $8.0b exports

/ Rehman Sebhan
/' CPD Chairman

© First priority to protect 5% (21
exports to US market

@ Diversify markets to EU, Australia,
Canada, Japan and Asia, particularly
in SE and East Asia

© Facing 145pc tariff, China's exports to
US could drop to nearly zero and
countries like Bangladesh, Vietnam

N1 T

and Cambodia can fill the &1 7h gap

' Mustafizur Rahman
CPD Distinguished Fellow

Challenges lie in negotiation with

US on non-tariff barriers, intellectual
property rights and labour standards.
TICFA would be a key platform

for discussion

> Bangladesh collects 1 as
duties on US imports at 6.2pc tariff

n average, but it will drop to

+4m or 2.2pc after rebates.

& Bangladesh pays % 8% in duties on
exports to US at 15.2pc tariff on average

—

FE REPORT

Bangladesh needs to pursue a strong,
evidence-based negotiation and proactively
initiate a Free Trade Agreement (FTA) with
the US in response to President Donald
Trump's declaration of higher tariffs, to
safeguard its $8 billion export market in the
country.

Additionally, comprehensive policy measures
are needed to boost export earnings from the
US and other countries by diversifying
markets and enhancing competitiveness
rather than relying on increased imports from
the US to address trade imbalances.

These remarks came from experts,
economists and representatives of the private
sector on Thursday from a dialogue titled
"Trump Reciprocal Tariffs and Bangladesh:
Implications and Response" organised by the
Centre for Policy Dialogue (CPD) at a hotel in
the capital.

Professor Rehman Sobhan, Chairman of CPD,
delivered special commentary, while
Professor Mustafizur Rahman, a distinguished
fellow at CPD, presented a keynote paper at
the event chaired by Dr Fahmida Khatun,
Executive Director of the host organisation.
Md Fazlul Hoque, former President of BKMEA,
Dr Mostafa Abid Khan, former Member of the
Bangladesh Tariff and Trade Commission, Md
Mahbub ur Rahman, CEO of HSBC
Bangladesh, Shams Mahmud, President of the
Bangladesh Thai Chamber of Commerce and
Industry, and Taslima Akter Lima, President of
Bangladesh Garments Sramik Sanghati spoke,
among others.

Mr Rehman Sobhan said that China is the
main target of President Donald Trumpasitis
the world's largest economy in terms of
purchasing power parity (PPP) and holds the
highest competitiveness both domestically
and globaily.

The trade war would create opportunities for
boosting export from Bangladesh to China, he
said, adding that China-despite being the
largest garment exporter to the US-exparts
arouind $17 billion annually, significantly
more than Bangladesh's $7.0 billion,

Facing a 145 per cent tariff, export from China
to the US could drop to nearly zero, while

countries like Bangladesh, Vietnam and
Cambodia may fill the $17 billion gap, he said.
The prominent economist also recommended
not to provide any additional facilities for the
US in trade and said any concessions for any
country must be extended to all countries
under the MFN principle.

He said Bangladesh should carefully craft its
policy responses, prioritizing export
promotion to alternative markets-especially
the EU, where it enjoys duty-free access-
while enhancing competitiveness to tap into
markets like Australia, Canada, and
Japan.Professor Mustafizur Rahman stressed
the importance of enhancing regional trade
partnerships, strengthening South-South
cooperation, and strategically positioning
Bangladesh amid the potential global trade
realignment triggered by the new tariff
regime.

Laying stress on evidence-based
negotiations, he said Bangladesh collects
$180 millien annually in duties on US imports
at 6.2 per cent average, but it drops to $64
million or 2.2 per cent after rebates. On the
other hand, Bangladesh pays $1.08 billion in
duties on exports to the US at 15.2 per cent of
tariff, added Mustafizur Rahman.

He said Bangladesh would be in a favourable
position in negotiations with the US on tariff
rates but would likely face major challenges
regarding non-tariff barriers, intellectual
property rights, labour standards, and related
other issues. ]

He anticipated that the new US tariffs would
significantly harm global trade and the US
itself, noting that while the full impact
remains uncertain, US consumers, buyers, and
exporters will be affected.

He said that the effect of the tariff on
Bangladesh would depend on the extent of
tariff, its duration, and the range of products
covered, adding that much would also hinge
an how a country responds within the 90-day
window after receiving a concession,

He emphasised the need for bilateral
negotiation and said the Trade and
Investment Cooperation Forum Agreement

e
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(Ticfa) would be the key
platfurm-fordiscussion,

through a scheduled Meeting,

In that forum, the
BOvernment must ask which
items the ys is interested in
andassess the Potential
revenue loss if those items
are offered to others, he sajq,
He upderminadr.thg letter
issued by Chijef Adviser pr
Muhammad Yunus offering
free trade access of severa)
items like 8as turbines,
Semiconductors and medica|
€quipment. He sajq that
offering zerg tariffs to the ys
would require similar
€oncessions for other
countries under MEN rules of
thewTo,

Mustafizyr Rahman
underscored the importance
ofs!gning anFTA with the Us
to offer exclysiye concessions
and urged the Bovernment to
Prioritize certiﬂcation,
Standardization, ang the
intellectya] Property rights
(IPR) regime'-.acknowledging
these woyld be.challenging.
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However, he noted that the
US has FTAs with countries
like Costa Rica, the
Dominican Republic, Bahrain,
and Jordan-none of which are
highly developed-suggesting
that Bangladesh coulq also
S€cure one through effective
negotiation,

Citing the USTR report, he

Pointed to U concernsover

‘high tariffs; weak pg

standards, and bureaucratic
hurdlesin Ban‘gladesh,
stressing that these issyes
Must be resolved to attract
both US and global
investment.

Itis extremely difficult to
respond effecrively tothe Us
demand for 3 balanced trade,
asimporting goods worth $7
billion within Just three
monthsis quite irnpossib,le,
said Mostafa Abig Khan,
Headded that even if
Bangladesh reduces tariffs on
a particular Product, it is not
BUaranteed that exports from
the US to Bangladesh wi|
increase,

Shams Mahmud expressed

concern that the massive
tariff has disrupted the local
supply chaj; n, with some
orders held back and clients
seeking discounts, He added
that local businesses are
facing cash flow issues ang
feared increaseq harassment
by the NBR as they try to
Mmeet revenye targets.

- MdFazlul Haque sajq thatthe

actions of the Trump-. ., |
administration are fike an |
unknown disease-ng |
€conomist has been ableto
identify its nature, I|
"Asa result, we are uncertain |
about what may happento |
us. We are not syra which (
Meastire will work to resolve |
thisissue," he said, |
Babul Akter, General
Secretary of the g3 ngladesh
Garment and Industriaj
Workers Federation, urged
the Bovernment to provide
targeted support o us-
E€Xporting factories and avoid
using the situation to sh ut
down strygglj ng factories,
which could lead to ) I
Widespread unemployment, r
jahid.rn@glﬁuitcam

——
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S Arabia's date exports rise 15.9pc

RIYADH, Apr 17 (Arab News):
Saudi Arabia's date exports
saw a 15.9 per cent year-on-
year increase in 2024,
reaching SR1.695 billion
($451.7 million), according to
newly released data from the
National Centre for Palms
and Dates.

In the same year, the
Kingdom produced more
than 1.9 million tonnes of
dates, underscoring its
significant role in the global
date industry, the Saudi Press
Agency reported.

Home to over 33 million palm
trees-representing
approximately 27 per cent of
the world's total-Saudi
Arabia maintains around
123,000 palm agricultural
holdings across the country,
further solidifying its
position as a global leader in
date production.

Looking ahead, the global
date market is expected to
grow from $120 millionin
2023 to $220 million by
2032, with a projected
compound annual growth

rate of 5.22 per cent,
according to Market Research
Future.

The SPA statement said:
"'Saudi dates have achieved
notable expansion across
global markets, reaching
consumers in 133 countries.
The export value represents a
15.9 per cent increase

compared to 2023."

It added: "The growth is
attributed to sustained
efforts aimed at enhancing
the quality of Saudi dates and
broadening their global
marketing presence,
highlighting the increasing
importance of the palm and
date sector in bolstering the

national economy and
diversifying revenue
streams."

The Kingdom's date industry
has undergone a remarkable
transformation since the
launch of Vision 2030 in 2016
- astrategic initiative aimed
at diversifying Saudi Arabia's
non-oil economy.
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Yarn impoi‘ters with

prior

LCs can use land ports

Importers who opened or amended
letters of credit (LCs) for yarn on or
before April 13 will be allowed to
bringin cotton through land ports,
the National Board of Revenue
(NBR) said on Thursday.

The clarification comes in response
to confusion surrounding the recent
government ban on yarn imports
through land ports, reports UNB,

On April 13, the NBR suspended the
import of yarn, including cotton
yarn, through major land ports
such as Benapole, Bhomra,

Sonamasjid, Banglabandha and
Burimari. i

The move followed a request from
the Bangladesh Textile Mills
Association (BTMA) and
recommendations from the
Commerce Ministry.

The decision aims to support focal
yarn producers and curb under-
invoicing of imported yarn.

The ban applies toall importers,
including 100 per cent export-
oriented industries, and took effec
immediately,

|
t'|
I



Bangladesh sees China as
new mango export frontier

EXPORTS - BANGLADESH

SHAHADAT HOSSAIN

Freight to China Tk70-85 per kg,
much cheaper than the existing

destinations

Despite ranking among the world’s top ten mango pro-
ducers, Bangladesh remains a minor\plgye;'l' in the global
mango trade — a gap exporters largely attribute to high
air freight costs. These costs, nearly douhle those paid by
competitors, have steadily priced Bangladesh out of key
markets in Europe and the Middle East.

However, recent bilateral discussions on mango ex-
ports fo China have reignited optimism among Bangla-
deshi exporters, with experts suggesting that, if quality
standards are met, China could emerge as a major market

FOR

=

thanks to its significantly lower freight costs,

Exporters say high freight rates — Tk350+380 per kg for
Europe and Tk200-220 for the Middle East ~ are deterring
foreign buyers, even when quality fruit is available.

Freight to.China, by contrast, ranges between Tk70-85
per kg, offering a more affordable route.

Mohammad Arifur Rahman, project director of the Ex-
believes Bangladesh

portable Mango Production Project,
is “more than ready” for China.

«Qur mangoes offer superior taste and quality. We al-
ready export to over 30 countries, and feedback from Chi-
nese inspection teams has been very positive,” he said.
China Southern Airlines has ex-
pressed interest in offering dedicated mango cargo space,
and that Bangladesh is addressing infrastructure gaps

Rahman also said

flagged during Chinese visits.

“If we can implement the required

— A AR SV

improvements,” he said, “China
could be a game-changer for Bang-
ladesh’s mango expotts — opening a
whole new horizon.”

Declining mango exports

According to the Department of Ag-
ricultural Extension (DAE), Bang-
ladesh harvested 24 lakh tonnes
of mangoes in FY2e. Ye: exports

| SEE PAGE4COL1

reduce costs. Besides, we’ve seen
our export incentive slashed from
15% to 10%.” y

Mango exporter and Global Trade
Link owner Raza Sultana told TBS
that countries like India, the Phil-
ippines, and Thailand use dedicat-
ed cargo flights for mango exports,
while Bangladesh depends on pas-
senger flights.

“This pushes our shipping cost {0
B A Ty & o cpsaseeteeeey 5.

Bangladesh - | _
produced 24 | destinations

AIR FREIGHT
FRUITS

MANGO EXPORTTO CHINA

| Exported ju
| tonnesink

| Ex_pqrt

lakh tonnes of | fell from 36
mango in FY24 | countries to 2t

X
A Q;To China: TK70-85

China imports about 4 lakh
tonnes of mangoes annually, main-
ly from Thailand, Vietnam, and the
Philippines. Exporters and officials
believe that Bangladesh can com-
pete in this space if standards are
met.

“China is a promising market,”
said Bhuiyan. “But unless we im-
prove our logistics and policy sup-
port, we’ll struggle against bet-
rer-prenared vals.”™

® To Europe: TK350-380 PER KG
/'oi'To Middle East: TK200-220
< _® Bangladesh pays double

what India, Pakistan pay

Could fall to TK80-60 if
return flights utilised

communicated this to Bangladesh.”
he said at the event.

Compliance challenge
Prof Abu Noman Farug Ahmmed,
chairman of Plant Pathology at Sher-
e-Bangla Agricultural University and
a GLOBALG.A.P. trainer, said Chi-
na’s General Administration of Cus-
toms requires 30 export conditions.
Bangladesh must also guarantee its
mangoes are free from 21 quarantine
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EXPORTS - BANGLADESH

SHAHADAT HOSSAIN

Freight to China Tk70-85 per kg,
much cheaper than the existing

destinations

Despite ranking among the world’s top te ‘mango pro-
ducers, Bangladesh remains a minor playef in the global
mango trade — a gap exporters largely Lat}ril:n.:te to high
air freight costs. These costs, nearly double those paid by

competitors, have steadily priced Banglacfesh out of key

markets in Europe and the Middle East.

However, recent bilateral discussions on mango ex-
ports to China have reignited optimism among Bangla-
deshi exporters, with experts suggesting that, if quality
standards are met, China could emerge as a major market.
thanks to its significantly lower freight cosfs. A

Exporters say high freight rates — Tk350+380 per kg for
Europe and Tk200-220 for the Middle East - are deterring
foreign buyers, even when quality fruitis available.

Freight to China, by contrast, ranges between Tkyo-85
per kg, offering a more affordable rout

Mohammad Arifur Rahman, projec
portable Mango Production Project, believes Bangladesh

is “more than ready” for China.

“Qur mangoes offer superior taste and quality. We al-
ready export to over 30 countries, and feedback from Chi-
nese inspection teams has been very positive,” he said.

Rahman also said China Southern Airlines has ex-
pressed interest in offering dedicated mango cargo space,
and that Bangladesh is addressing infrastructure gaps

flagged during Chinese visits.
“If we can implement the required

improvements,” he said, “China
could be a game-changer for Bang-
ladesh’s mango exports — opening a
whole new horizon.”

Declining mango exports
According to the Department of Ag-
ricultural Extension (DAE), Bang-
ladesh harvested 24 lakh tonnes
of mangoes in FY24. Yet exports
totalled just 1,321 tonnes — down
sharply from 3,100 tonnes in FY23
and 1,757 tonnes the year before.

In FY24, Bangladesh shipped
mangoes to 21 countries, compared
to 36 the previous year, with desti-
nations including the UK, Saudi Ara-
bia, UAE, and Singapore.

Nazmul Hossain Bhuiyan, owner
of NHB Corporation and a mango ex-
porter since 1991, said air shipment
to Europe last year cost him Tk500—
600 per kg after factoring in packag-
ing — resulting in losses across the
board.

“There’s no coordinated export
strategy,” Bhuiyan told The Busi-
ness Standard. “Our packing house
is in Shyampur, yet shipments leave
from the airport. Co-location would

e. _
t director of the Ex-

| SEEPAGE4COL1

reduce costs. Besides, we’ve seen
our export incentive slashed from
15% to 10%."

Mango exporter and Global Trade
Link owner Razia Sultana told TBS
that countries like India, the Phil-
ippines, and Thailand use dedicat-
ed cargo flights for mango exports,
while Bangladesh depends on pas-
senger flights.

“This pushes our shipping cost to
Europe about $1.50 higher per kilo,”
she said. “Though we get some ben-
efit from GSP facilities, our local
mango prices are higher. Our man-
goes may taste better, but theirs are
more consistent in quality. That’s
where we fall behind.”

New hope in China
During Chief Adviser ‘Muhammad
Yunus's recent visit to China, Dhaka
expressed interest in mango exports -
to which Beijing responded positively:
During a press briefing on 20
March, the chief adviser's press
secretary, Shafiqul Alam, said an
opportunity has also been created
for large-scale mango exports as the
“Chinese people like Bangladeshi
mangoes”.

Bangladesh
produced 24
takh tonnes of | fell fram 36

‘mangoin FY24 | countries to 21

AR FREIGHT
FOR FRUITS,

MANGO EXPORT TO CHINA

| Export | :
| destinations | tonnesin
| down frot

| tonnes in

China imports about 4 lakh
tonnes of mangoes annually, main-
ly from Thailand, Vietnam, and the
Philippines. Exporters and officials
believe that Bangladesh can com-
pete in this space if standards are
met X

“China is a promising market,”
said Bhuiyan. “But unless we im-
prove our logistics and policy sup-
port, we’ll struggle against bet-
ter-prepared rivals.” : y

Kabir Ahmed, president of the
Bangladesh Freight Forwarders As-
sociation, said many cargo planes
return empty from China ~ a logis-
tical inefficiency Bangladesh could
exploit. f

‘“If we can fill those return flights,
freight could fall to Tk50—-60 per kg,”
he noted.

Speaking at the Bangladesh In-
vestment Summit, Alex Wang, sec-
retary general of the China-Bang-
ladesh ~ Partnership  Platform,
confirmed China’s interest in Bang-
ladeshi mangoes.

“A Chinese business delegation
will visit during the harvest season
to inspect farms and packaging fa-
cilities. Our government has already

B o b I SN TS LA e B uL w

vmmrnrvamd vonr R rraves

=g

To Europe: TK350-380 PER K6
.//&To Middle East: TK200-220 ¢
2

Bangladesh pays double
what India, Pakistan pay

_'\\?To China: TK70-85
Could fall to TK50-60 i

return flights utilised
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communicated this to Bangladesh,”
he said at the event. .

Compliance challenge

Prof Abu Noman Farug Ahmmed,
chairman of Plant Pathology at Shet-
e-Bangla Agricultural University and
a GLOBALG.A.P. trainer, said Chi-
na’s General Administration of Cus-
toms requires 30 export conditions.

Bangladesh must also guatantee its
mangoes are free from 21 quarantine
pests. “Each export batch must under-
go rigorous pre-shipment testing - 2%
of the batch or 600 mangoes, whichev-
er is greater. If even one pest is found,
the whole shipment is rejected.”

Prof Faruq stressed that Good
Agricultural Practices (GAP) compli-
ance is critical — not only for China
bt for broader international market
access. “If Bangladesh can maintain
traceability and hygiene standards,
the Chinese market is within reach.”

He added that bilateral trade
deals — like Thailand’s durian agree-
ment with China or its mango pact
with South Korea — offer a model for
Bangladesh. “An export ‘agreement
with China could significantly ease
market entry.” .
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BD pavilion draws atention of foreign

OSAKA, JAPAN, Apr 19 (BSS): Bangladesh's
pavilion set up at the world Expo-2025in
Osaka, Japan has drawn attention of
foreign investors as the pavilion highlights
the country's investor-friendly climate,
rapid economic growth, strategic
incentives and dynamic youth population.
"Foreign investors are showingreal
interest to investin Bangladesh after
learning about our fast- growing economy
and youth capital as we have showcased
ourinvestment climate, our one-stop
services, and the incentives available to
them," Bangladesh Pavilion spokesperson
Md Shajebur Rahman told the news agency
on Saturday. '
Visiting the pavilion, representatives from
different countries including several
African nations and India have already
expressed their interest in specific sectors
including leather, ready-made garments
(RMG), and ICT.
"\We metwith a gentleman from the
African Union who is keen to investin the
Bangladesh's leather industry. Besides, we
also spoke with an indian businessman who
expressed serious interest in collaborating
with Bangladesh's RMG sector."
Although it's still early in the six-month-
long expo, thereisalrea dy considerable
foot traffic from countries like Japan. While
no formal investment deals have been
confirmed yet, officials say many are still
exploring. '
1\We're witnessing a large number of
Japanese visitors. They're trying to
understand the opportunities. it is the
beginning of the fair, and we expect
decisions will come later," he said.
However, the Bangladesh pavilion director
emphasised on arranging seminars and
business matching sessions with foreign

e e
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investors to attract more investors.

mye beljeve that organising business
matching sessions and seminars here in the
expo will help us boost both investments
and product orders," the official added.

"t is essential that all stakeholders
involved in'trade and investment - both
from the private sector and public - have to
work together...We need innovative event
planning and invite Jocal and regional
investors to maximise the opportunity,” he
added.

The pavilion builds on the momentum of
Bangladesh's recent Jnvestment Summit,
where several foreign companies expressed
interest in entering the market.

Officials believe replicating similar
programs in Japan and other partner

Bt & &
Ak
g el

countries could further elevate
Bangladesh's global investment profile.
1|f we can effectively promote our sectors
and continue to host innovative events

- here, we'll definitely seea rise in foreign

investment," he said.

The Bangladesh Pavilion has been designed
with 17 thematic zones and six intricate
miniatures, to represent the nation's
significant historical events from language
movement, Liberation War to July uprising
and the country's transformation froman
agrarian society toan emerging global
player with astrong export-led economy.
Each zone offers a multi-sensory
experience with physical displays,
descriptive panels, audio-visual
presentations, and interactive tablets that

enable visitors to explore the country's
legacy and future at their own pace whilea
dedicated zone was set up on the 2024
mass uprising' displaying the graffiti of the
movement.

The pavilion with its 17 digital display units
along with a LCD giant screen and physical
exhibits talks about the glorious past of the
Bengal, rich culture and traditions of its
people, the uniqueness of the landscape as
well as its prosperous future ahead, fraught
with investment opportunities via digital
and physical exhibits.

The six meticulously crafted miniatures-
titled '1952-1971-2024: indomitable
Youth Spirit", 'Culture and Festivity',
'Largest Deltaon garth', 'Land of Rivers
and Fertility', 'Muslin: The Woven Heritage
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investors to attract more investors.
"We believe that organising business
matching sessions and seminars here in the
expowill help us boost both investments
and product orders," the official added.
I\t is essential that all stakeholders
involved in trade and investment = both
from the private sector and public - haveto
work together...We need innovative event
planning and invite local and regional
investors to maximise the opportunity," he
added.
The pavilion builds on the momentum of
Bangladesh's recent Investment Summit,
where several foreign companies expressed
interest in entering the market.
Officials believe replicating similar
programs in Japan and other partner

countries could further elevate
Bangladesh's global investment profile.
"|f we can effectively promote our sectors
and continue to host innovative events

- here, we'll definitely seea rise in foreign

investment," hesaid.

The Bangladesh Pavilion has been designed
with 17 thematic zones and six intricate
miniatures, to represent the nation's
significant historical events from language
movement, Liberation War to July uprising
and the country's transformation from an
agrarian society toan emerging global
player withastrong export-led economy.
gach zone offers a multi-sensory
experience with physical displays,
descriptive panels, audio-visual
presentations, and interactive tablets that

enable visitors to explore the country's
legacy and future at their own pace whilea
dedicated zone was set up on the '2024
mass uprising' displaying the graffiti of the
movement.
The pavilion with its 17 digital display units
along withaLCD giant screen and physical
exhibits talks about the glorious past of the
Bengal, rich culture and traditions of its
people, the uniqueness of the landscape as
well as its prosperous future ahead, fraught
with investment opportunities via digital
and physical exhibits.
The six meticulously crafted miniatures-
titled '1952-1971-2024: Indomitable
Youth Spirit', 'Culture and Festivity',
'Largest Delta on Earth’, 'Land of Rivers

and Fertility', 'Muslin: The Woven Heritage

reign investors

of Bangladesh' and "Industrial Progress of
Bangladesh'-~offer dioramicinsights into
the nation's journey, fromits struggles for

identity toits present-day innovations and ||

achievements.
The pavilion has drawn significant
attention forits portrayal of traditional
crafts such as Nakshi Kantha, Jamdani
weaving, revived Muslin, jute-based eco-
friendly products, and leather goods.
Equally, it has impressed investors and
trade professionals with exhibits
highlighting Bangladesh'srising
phan'naceutical sector, ready-made
garments industry, and emerging potential
in renewable energy, health, automotive
manufacturing,and IT.
Moreover, a giant LCD screen continuously
streams scenes of rural life, cultural
festivals, and economic progress, servingas

avisual narrative of the country'sevolving —

identity.

pavilion officials reported that sectors like

health, digital services, jute, and green

" energy have already sparked interest

among potential international
collaborators. _

The 2025 Osaka-Kansai Expo openedto
the publicon the artificial island of
yumeshima in Osaka Bay on Sunday with
many visitors flocking to popular spots.
under the theme of " Designing Future
Society for Our Lives," 158 countries and
regions are participatingin the expo, which
is scheduled to last through Oct. 13.

Since 1851, World Exposition ( "EXPO" in
short) - a platform of nation branding- has
been showcasing invention, innovation and
the creation of enduring technological,
architectural and cultural advancement
represented by the exhibition pavilions of
nations worldwide. A
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Garment
exports to US

orow 17%

STAR BUSINESS REPORT
Bangladesh’s garment, exports to the
United States grew- by 17.23 percent
during the July-March period of fiscal
year (FY) 202425, according to the latest
data published by the Export Promotion
Bureau (EPB).

The increase comes amid concerns
over reciprocal tariffs imposed by the
Trump administration in early April,
as the US is the country’s largest
single-country export destination for
readymade garments.

During the nine-month period,
the US accounted for 18.97 percent of
Bangladesh’s total garment exports, with
shipments valued at $5.74 billion, FPB
data show.

Overall, Bangladesh’'s RMG exports
stood at $30.25 billion in the first three
quarters of FY25 - up 10.84 percent
from the same period a year earlier.

The Furopean Union maintained
its position as the largest regional
destination, taking in 49.82 percent of
total RMG exports, worth $15.07 billion.

This marks a year-on-year increase of
11.31 percent.

Germany led the EU market with
imports worth $3.80 billion, followed by
Spain, France, the Netherlands, Italy and
Poland.

The Netherlands recorded a 23.15
percent rise in imports, while France,
Sweden and Denmark also posted solid
growth.

The United Kingdom, a traditional
stronghold for Bangladeshi garments,
imported $3.36 billion worth of products
-- 11.10 percent of total exports.

However, growth in the UK market
remained modest at 4.14 percent.

Exports to non-traditional markets
grew by 6.66 percent, reaching $5.12
billion and making up 16.93 percent of
total RMG shipments.

S, _ widely attributed to geopoliti
Japan led this category with imports temigns, while softer perf(%rmgglclgsc;:
valued at $960.45. million, followed by  the UAE, Malaysia and Korea indicate
Australia and India. the need for renewed commercial
Among other key destinations, 'engagement.

Turkey imported S35_7.22 million By product type, knitwear exports
wort.h of garments, while exports to  grew by 11.22 percent, though gains in
Mexico gtood at $251.22 million. non-traditional markets slowed.

; Despite encou;aging performances Woven garments saw a 1040
in several emerging markets, exports percent increase, buoved bv rising

E?f@;%’?}@}om& the UAE and demand in less conventional markets
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Bangladesh’s garment, exports to the
United States grew by 1723 percent
during the July-March period of fiscal
year (FY) 2024 - 25, according to the latest
data published by the Export Promotion
Bureau (EPB).

The increase comes amid concerns
over reciprocal tariffs imposed by the
Trump administration in early April,
as the US is ‘the country's largest
single country export destination for
readymade garments,

During the nine-month period,
the US accounted for 18.97 percent of
Bangladesh's total garment exports, with
shipments valued at $5.74 billion, EPB
data show.

Overall, Bangladesh’'s RMG exports
stood at $30.25 billion in the first three
quarters of FY25 — up 10.84 percent
from the same period a year earlier.

The European Union maintained
its position as the largest regional
destination, taking in 49.82 percent of
total RMG exports, worth $15.07 billion.

This marks a year-on-year increase of
11.31 percent.

Germany led the EU market with
imports worth $3.80 billion, followed by
Spain, France, the Netherlands, Italy and
Poland. '

The Netherlands recorded a 23.15
percent rise in imports, while France,
Sweden and Denmark also posted solid
growth.

The United Kingdom, a traditional
stronghold for Bangladeshi garments,
imported $3.36 billion worth of products
- 11.10 percent of total exports.

However, growth in the UK market
remained modest at 4.14 percent.

Exports to non-traditional markets
grew by 6.66 percent, reaching $5.12
billion and making up 16.93 percent of
total RMG shipments.

Japan led this category with imports
valued at $960.45 million, followed by
Australia and India.

Among other key destinations,
Turkey imported $357.22 million
worth of garments, while exports to
Mexico stood at $251.22 million.

Despite encouraging performances
in several emerging markets, exports
to Russia, South Korea, the UAE and
Malaysia declined.

The fall in Russian demand is
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widely attribuied to geopolitical
tensions, while sofier performancesin
the UAE, Malaysia and Korea indicate
the need for renewed commercial

engagement.

By product type, knitwear exports
grew by 11.22 percent, though gains in
non-traditional markets slowed.

Woven garments saw a- 10.40
percent increase, buoyed by rising
demand in less conventional markets
even as growth in the UK remained
subdued.
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